Appendix |: List of parties that completed the survey by country and party type

(founded in 2016); (11) Reconquéte ; (12) UPR; (13)
Primaire Populaire*; (14) LO; (15) NPA

Germany

Party type | Parties Types of staff roles

Major (I) CDU and (2) SPD Federal Party Directorate (1);

Campaign & Planning team (2)

Minor (3) Die Linke; (4) Biindnis 90/Die Griinen; (5) FDP Citizen Dialogue & Media team (3);

Campaign & PR team (4); Federal
Party Directorate (5)

Fringe (6) Freie Wahler; (7) Piratenpartei; (8) Partei der Press and public relations office (6);
Humanisten; (9) SSW; (10) Biindnis C; (I1) Federal Party Directorate (7); Federal
Tierschutzpartei; (12) Unabhangige Party Directorate (8); Press officer

(9); Federal Party Directorate (10);
Federal Party Directorate (11)

France

Party type | Parties Types of staff roles

Major (1) LREM (founded in 2016) Responsible idees team(I)

Minor (2) LFI (founded in 2016); (3) PCF; (4) PS; (5) EELV; (6) [Digital tools team (2); Community
DLF; (7) Résistons! (founded in 2016); (8) LR (was UMP [team/video (3); Community team (4);
until 2015) Communication team (5); Central

party executive (6); Logistics and
digital communication team (7);
Communication team (8);

Fringe (9) SIMPLE (founded in 2021); (10) Parti Animaliste Campaign management (9); Creative

and communications team (|0); Digital
strategy officer (1 1); Mail service
officer (12) Mobilization officer; (13);
Campaign team (14); Party executive
and campaign team (15)

Note. Based on the results of the 2017 Election results. * Primaire Populaire is a citizen initiative established in
2021 to get a “citizen” candidate for the presidential election in 2022 (which did not work out).




Appendix 2: Original and translated text of survey items used to construct indices
Index | Traditional Campaign Index

GERMANY

FRANCE

Matrix question (German)

Matrix Question (English)

Matrix question (French)

Matrix Question (English)

Es gibt eine Reihe von
VERSCHIEDENEN INSTRUMENTEN
UND KANALEN, die Parteien nutzen
konnen, wenn sie bei Wahlen mit den
Wihlern kommunizieren. Konnten Sie
uns sagen, welche der Folgenden lhre
Partei im Bundestagswahlkampf 2021
verwendet hat?

There are a number of
DIFFERENT TOOLS AND
CHANNELS that parties can
use when communicating
with voters during elections.
Could you tell us which of
the following your party used
in the 2021 Federal Election
campaign?

Il existe toute une série d'outils et de
canaux différents que les candidats ou les
partis peuvent utiliser pour communiquer
avec les électeurs pendant les élections.
Pour chacun des outils et canaux
énumeérés ci-dessous, pouvez-vous nous
dire si votre parti ou votre équipe de
campagne les a utilisés lors de cette
élection ?

There are a range of different
tools and channels that
candidates or parties can use to
communicate with voters
during elections. For each of
the tools and channels listed
below, can you tell us whether
your party or campaign team
used them in this election?

# | Question item (German)

Question item
(Translation)

Question item (French)

Question item
(Translation)

| | Bezahlte Werbung auf regularen
offentlichen oder kommerziellen
Kanalen

Paid advertising on regular
public or commercial
channels

(TV) Production de contenu destiné aux
chaines de télévision" (en dehors de
YouTube ou autres plateformes vidéos)

(TV) Production of TV content
(e.g., footage of the candidate
in a meeting)

2 | Bezahlte Werbung mittels Over
The Top (OTT) oder vernetzter
TV-Werbung

Paid advertising using over
the top (OTT) or connected
TV advertising

(TV) Couverture de la campagne dans
l'actualité TV (en dehors de YouTube ou
autres plateformes vidéos)

(TV) Coverage of the campaign
in TV news

3 | Allgemeine
Nachrichtenberichterstattung
(kostenlos)

General news coverage (free)

(TV) Clips officiels de campagne (gratuits)

(TV) Official campaign clips
(free)

4 | Offentliche Sendeplitze (kostenlos)

Public broadcasting slots
(free)

(Radio) Couverture de la campagne dans
I'actualité générale (gratuite)

(Radio) General news coverage
of the campaign (free)

5 | Radio

Radio

(Radio) Spots radio officiels (gratuits)

(Radio) Public broadcasting
slots (free)

6 | Allgemeine
Nachrichtenberichterstattung

General news reporting
online/offline (free)

(Journaux /Presse écrite) Couverture de
la campagne dans l'actualité générale

(Newspapers/written press)
General news coverage of the

online/offline (kostenlos) (gratuit) campaign (free)
7 | Plakate Posters Affiches Posters
8 | Flugblatter - personlich zugestellt Leaflets — personally Tracts ou brochures papier distribués en | Leaflets delivered by hand
delivered main propre




9 | Flugblatter - mit der Post zugestellt

Leaflets — sent by mail

Tracts ou brochures papier distribués par
courrier individualisé (différent de
I'enveloppe officielle des professions de
foi)

Leaflets delivered by post
(different from the official
envelope for candidate
manifestos)

10 | Face-to-face Stimmenwerbung

Face-to-face canvassing

Démarchage, porte-a-porte

Face-to-face canvassing

Il | Offentliche Treffen

Public meetings

Réunions publiques

Public meetings

I2 | Festnetzanrufe/Telemarketing

Landline calls/telemarketing

(Téléphone) Appels sur des lignes
fixes/télémarketing

Landline calls/telemarketing

I3 | Handyanrufe

Mobile phone calls

(Téléphone) Appels sur téléphones
mobiles

Mobile phone calls

Operationalisation of responses: Used a lot (2); Used a little (1);

Operationalisation of responses: Used a lot (2); Used a little (1); Not

Not applicable or don’t know (0)

applicable or don’t know (0)

Raw score range: 0 (min) to 26 (max)

Raw score range: 0 (min) to 26 (max)

Index 2:

Digital campaign index

GERMANY

FRANCE

Matrix question
(German)

Matrix Question
(English)

Matrix question (French)

Matrix Question (English)

In welchem AusmaB hat die
Partei die Folgenden im
Wahlkampf verwendet?

To what extent did the
party use the following in
the election campaign?

Il existe toute une série d'outils et de canaux
différents que les candidats ou les partis
peuvent utiliser pour communiquer avec les
électeurs pendant les élections. Pour chacun
des outils et canaux énumérés ci-dessous,
pouvez-vous nous dire si votre parti ou votre
équipe de campagne les a utilisés lors de cette
élection ?

There are a range of different tools and
channels that candidates or parties can
use to communicate with voters during
elections. For each of the tools and
channels listed below, can you tell us
whether your party or campaign team
used them in this election?

# | Question item
(German)

Question item
(Translation)

# | Question item (French)

Question item (Translation)

| | Hauptwebsite der
Partei (Bundeswebsite)

Main party website

| Site officiel du candidat ou de la candidate

Official website of the candidate

2 Lokale Parteiseiten

Local party website

2 | Site principal du parti / page d'accueil

Main party website

3 | Seite zur Registrierung
von
Aktivisten/Freiwilligen

Website for the registration
of activists/volunteers

3 | Sites locaux du parti /page d'accueil

Local party website

4 Direkte E-Mails an

Direct emails for individual

4 | Site de mobilisation destiné a l'inscription

Website for the registration of

3




einzelne Wahler voters

des militants/bénévoles

activists/volunteers

5 E-Newsletters E-newsletters

5 Courriels directs aux électeurs
individuels

Direct emails for individual voters

6 | SMS /Textnachrichten

SMS/text messages

6 | Bulletins d'information
électroniques/courriels groupés (e-mail
shots)

E-newsletters

7 Envoi de SMS /textos

Mobile phone SMS/texts

8 Podcasts

Podcasts

Soziale Medien Social media

(geblihrenfreier/organischer/

(free/organic/own content)

Réseaux sociaux - contenu
libre/organique/propre, c'est-a-dire messages

Social networks - free/organic/own
content, i.e. party messages, tweets,

eigener Content) du parti, tweets, vidéos... videos...

7 | Twitter Twitter 9 | Twitter Twitter

8 | Facebook Facebook 10 | Facebook Facebook
9 | Instagram Instagram Il | Instagram Instagram
10 | YouTube YouTube 12 | YouTube YouTube
Il | WhatsApp WhatsApp 13 | WhatsApp WhatsApp

Operationalisation of responses: Used a lot (2); Used a
little (1); Not applicable or don’t know (0)

Operationalisation of responses: Used a lot (2); Used a little (1); Not applicable or
don’t know (0)

Raw score range: 0 (min) to 22 (max)

Raw score range: 0 (min) to 26 (max)

Index 3: Data driven campaign (DDC) index

GERMANY

FRANCE

Matrix question (German)

Matrix Question
(English)

Matrix question (French)

Matrix Question (English)

In welchem AusmaB hat die Partei die
Folgenden im Wahlkampf verwendet?

To what extent did the
party use the following in
the election campaign?

# | Question item (German)

Question item (English
Translation)

# | Question item (French)

Question item (Translation)

Soziale Medien (bezahlte Werbung)...

Social media (paid
advertising)...

| | Google / Suchmaschinen

Google / Search engines

2 | Facebook

Facebook

3 | Instagram

Instagram

Il existe toute une série d'outils et
de canaux différents que les
candidats ou les partis peuvent
utiliser pour communiquer avec
les électeurs pendant les

There are a range of different tools
and channels that candidates or parties
can use to communicate with voters
during elections. For each of the tools
and channels listed below, can you tell




4 | YouTube YouTube

Es gibt eine Reihe von There are a number of
VERSCHIEDENEN INSTRUMENTEN DIFFERENT

UND KANALEN, die Parteien nutzen INSTRUMENTS AND

konnen, wenn sie bei Wahlen mit den
Wihlern kommunizieren. Kénnten Sie
uns sagen, welche der Folgenden lhre
Partei im Bundestagswahlkampf 2021
verwendet hat!?

CHANNELS that parties can
use when communicating
with voters during elections.
Could you tell us which of
the following your party
used in the 202 federal
election campaign?

élections. Pour chacun des outils
et canaux énumérés ci-dessous,
pouvez-vous nous dire si votre
parti ou votre équipe de
campagne les a utilisés lors de
cette élection ?

us whether your party or campaign
team used them during this election?

5 | Wahlerdatenbanken

Voter databases

Bases de données d'électeurs

Voter databases

6 | Speziell entwickelte Apps fiir mobile
Gerate

Specially developed apps for
mobile devices

Applications spécialement
congues pour les appareils
mobiles

Applications specially designed for
mobile devices

7 | Software fiir
Beziehungsmanagement mit

Software for relationship
management with voters

Logiciel de gestion des
relations avec les électeurs

Constituent Relationship Management
(CRM) software

Wahlern (CRMS) (CRMS) (CRM)
8 | Software fiir Direktwerbung Software for direct Logiciel de publipostage Direct mail software
advertising

In welchem AusmaB hat die Partei in
diesem Bundestagswahlkampf die Praxis
des "Micro-Targeting" von Wahlern
verwendet? Unter Micro-Targeting
verstehen wir das Versenden von
Botschaften an einzelne Wabhler, die
speziell die Interessen und Vorlieben der
Wihler ansprechen.*

To what extent has the
party used the practice of
"micro-targeting” voters in
this federal election
campaign? By micro-
targeting, we mean sending
messages to individual
voters that specifically
address their interests and
preferences.

Enfin, pour cette section, en
pensant aux sources et aux
types de données que votre
équipe de campagne ou parti a
utilisées lors de cette élection,
dans quelle mesure ont-elles
été utilisées pour s'engager
dans la pratique du " micro-
ciblage " des messages aux
électeurs ? Par micro-ciblage,
nous entendons la conception
et/ou la diffusion de messages
destinés a attirer des
électeurs individuellement,
plutot que des groupes
d'électeurs plus larges, par

Finally, for this section, thinking about
the sources and types of data your
campaign team or party used in this
election, to what extent were they
used to engage in the practice of
'micro-targeting' messages to voters!?
By micro-targeting, we mean the
design and/or delivery of messages
designed to attract individual voters,
rather than wider groups of voters, for
example those who live in a certain
area or who share certain
characteristics such as age or gender




exemple ceux qui vivent dans
une certaine région ou qui
partagent certaines
caractéristiques comme |'age
ou le sexe

9 | Nutzung von Micro-Targeting

Use of micro-targeting

Utilisation du micro-ciblage

Use of micro-targeting

Nun zur ANALYSE DER
WAHLERDATEN: Kénnen Sie uns
sagen, ob lhre Partei eine der folgenden
Techniken oder Methoden verwendet?

Now regarding the
ANALYSIS OF VOTER
DATA: Can you tell us if
your party uses any of the
following techniques or
methods?

Nous souhaitons non
seulement en savoir plus sur
la nature des données que
I'équipe de campagne ou le
parti collecte/a collecté sur les
électeurs, mais aussi sur la
maniere dont ces données ont
été analysées pendant la
campagne. Pourriez-vous nous
dire si votre campagne a
utilisé I'une des techniques ou
I'un des outils d'analyse
suivants !

We would like to know not only about
the nature of the data that the
campaign team or the party collected
about voters, but also about how this
data was analysed during the campaign.
Could you tell us whether your
campaign used any of the following
analysis techniques or tools?

10 | Computermodellierung zur
Vorhersage der Wahlergebnisse in
wichtigen Wahlbezirken.

Computer modelling to
predict election results in
key constituencies.

Analyse de données /
modélisation informatique
pour prévoir les résultats dans
les principales circonscriptions
électorales

Data analysis / computer modelling to
forecast results in the main electoral
districts

Il | Computermodellierung zur
Vorhersage des individuellen
Wabhlerverhaltens, z. B.
Wahrscheinlichkeit zu wahlen, zu
spenden usw.

Computer modelling to
predict individual voter
behaviour, e.g. likelihood to
vote, donate, etc.

Analyse de données /
modélisation informatique
pour prédire le
comportement individuel des
électeurs, par exemple la
probabilité de voter, de faire
un don, etc.

Data analysis / computer modelling to
predict individual voter behaviour, e.g.
likelihood to vote, donate, etc.

[2 | Verhaltensforschung / Nudge-
Theorie

Behavioural research /
nudge theory

Connaissances
comportementales / théorie
du nudge

Behavioural knowledge / nudge theory




Maschinelles Lernen (z. B. Natural
Language Programming (NLP)
Tools) zur Untersuchung der
Stimmung oder der

Diskussionen der Themen von
Wabhlergesprachen/Diskussionen in
den sozialen Medien

Machine learning (e.g.
Natural Language
Programming (NLP) tools)
to analyse the sentiment or
discussions of topics of
voter
conversations/discussions on
social media

Intelligence artificielle (IA) ou
outils de machine learning
(par exemple, outils de
programmation en langage
naturel (NLP)) pour examiner
la tonalité des messages ou les
sujets des
conversations/discussions des
électeurs en ligne

Artificial intelligence (Al) or machine
learning tools (e.g. natural language
programming (NLP) tools) to examine
the tone of messages or the topics of
online voter conversations/discussions

Operationalisation of responses except for micro-targeting: Used a
lot (2); Used a little (1); Not applicable or don’t know (0). * For the
question about micro-targeting: Considerable extent (2), some
extent (1), Not applicable or don’t know (0)

Operationalisation of responses except for micro-targeting: Used a lot
(2); Used a little (1); Not applicable or don’t know (0). * For the
question about micro-targeting: Considerable extent (2), some extent
(1), Not applicable or don’t know (0)

Raw score range: 0 (min) to 26 (max)

Raw score range: 0 (min) to 18 (max)




Index 4: Traditional communication strategy

GERMANY

FRANCE

Matrix question (German)

Matrix Question (English)

Matrix question (French)

Matrix Question (English)

Wenn wir die Rolle interner und
externer Akteure bei der
Durchfiihrung lhrer Wahlkampagne
und insbesondere bei der
Ubermittlung von Botschaften an die
Wihler im weiteren Sinne betrachten,
sind wir daran interessiert,
herauszufinden, wie wichtig
verschiedene Gruppen bei den
Entscheidungen uber den Inhalt dieser
Botschaften waren. Wenn Sie die
folgende Liste durchgehen, wie viel
Einfluss, wiirden Sie sagen, hatte jede
der folgenden Gruppen in erster Linie
bei DER ENTSCHEIDUNG iiber die
Botschaft im letzten
Bundestagswahlkampf?

Looking more broadly at the
role of internal and external
actors in running your election
campaign, and in particular in
delivering messages to voters,
we are interested in finding
out how important different
groups were in making
decisions about the content of
those messages. Going
through the following list, how
much influence would you say
each of the following groups
had in THE DECISION
MAKING about the message
in the last federal election
campaign!?

En pensant plus largement au role des
acteurs internes et externes dans le
déroulement de votre campagne
électorale, et en particulier dans la
transmission des messages aux
électeurs, nous souhaitons savoir quelle
a été l'importance des différents
groupes dans les décisions concernant le
contenu de ces messages, et comment
ceux-ci ont été communiqués aux
électeurs. Si vous regardez la liste
suivante, quelle influence diriez-vous que
chacun des groupes suivants a eu en
premier lieu dans la décision sur le
message !

Thinking more broadly about
the role of internal and external
actors in the conduct of your
election campaign, and in
particular in the delivery of
messages to voters, we want to
know how important different
groups were in deciding on the
content of those messages, and
how those messages were
communicated to voters. If you
look at the following list, how
much influence would you say
each of the following groups
had in deciding on the message
in the first place?

# | Question item (German)

Question item
(Translation)

Question item (French)

Question item (Translation)

| | Mitarbeiter von Orts-
/Wahlkreisorganisationen und
Personen mit
Feldforschungsausbildung und -
erfahrung

Employees of
local/constituency
organisations and people with
field research training and
experience

Le personnel de I'équipe de campagne
ou de I'organisation du parti au niveau
local ou de la circonscription, ainsi que
les personnes ayant une formation et
une expérience du travail sur le terrain.

Staff from the campaign team or
the party organisation at local
or constituency level, as well as
people with training and
experience of working in the
field.

2 | Nationale
Parteiorganisationsmitarbeiter

National party organisation
staff

L'équipe de campagne ou le personnel
du part au niveau national

The campaign team or national
party staff

Operationalisation of responses: A lot of influence (3); quite a bit
of influence (2); a little bit of influence (1); no influence (0)

Operationalisation of responses: A lot of influence (3); quite a bit of

influence (2); a little bit of influence (1); no

influence (0)

Raw score range: 0 (min) to 6 (max)

Raw score range: 0 (min) to 6 (max)




Index 5: Professional communication strategy

GERMANY

FRANCE

Matrix question (German)

Matrix Question (English)

Matrix question (French)

Matrix Question (English)

Wenn wir die Rolle interner und
externer Akteure bei der Durchfiihrung
Ihrer Wahlkampagne und insbesondere
bei der Ubermittlung von Botschaften an
die Wahler im weiteren Sinne
betrachten, sind wir daran interessiert,
herauszufinden, wie wichtig verschiedene
Gruppen bei den Entscheidungen iiber
den Inhalt dieser Botschaften waren.
Wenn Sie die folgende Liste durchgehen,
wie viel Einfluss, wiirden Sie sagen, hatte
jede der folgenden Gruppen in erster
Linie bei DER ENTSCHEIDUNG {iber
die Botschaft im letzten
Bundestagswahlkampf?

Looking more broadly at the role
of internal and external actors in
running your election campaign,
and in particular in delivering
messages to voters, we are
interested in finding out how
important different groups were
in making decisions about the
content of those messages. Going
through the following list, how
much influence would you say
each of the following groups had
in THE DECISION MAKING
about the message in the last
federal election campaign?

En pensant plus largement au role
des acteurs internes et externes
dans le déroulement de votre
campagne électorale, et en
particulier dans la transmission
des messages aux électeurs, nous
souhaitons savoir quelle a été
I'importance des différents
groupes dans les décisions
concernant le contenu de ces
messages, et comment ceux-Ci
ont été communiqués aux
électeurs. Si vous regardez la
liste suivante, quelle influence
diriez-vous que chacun des
groupes suivants a eu en premier
lieu dans la décision sur le
message !

Thinking more broadly about the
role of internal and external
actors in the conduct of your
election campaign, and in
particular in the delivery of
messages to voters, we want to
know how important different
groups were in deciding on the
content of those messages, and
how those messages were
communicated to voters. If you
look at the following list, how
much influence would you say
each of the following groups had
in deciding on the message in the
first place?

# | Question item (German)

Question item (English
Translation)

Question item (French)

Question item (English
Translation)

| | Meinungsforscher und
Meinungsforschungsunternehmen

Pollsters and opinion research
companies

Les sondeurs et les instituts de
sondage

Pollsters and survey institutes

2 | Medienberater und PR-
Beratungsfirmen

Media consultants and PR
consultancies

Les consultants en médias et les
sociétés de conseil en relations
publiques

Media consultants and public
relations consultancies

3 | Mainstream-Medienorganisationen
und Journalisten

Mainstream media organisations
and journalists

Les médias grand public et les
journalistes

Mainstream media and journalists

Operationalisation of responses: A lot of influence (3); quite a bit of
influence (2); a little bit of influence (I); no influence (0)

Operationalisation of responses: A lot of influence (3); quite a bit of
influence (2); a little bit of influence (1); no influence (0)

Raw score range: 0 (min) to 9 (max)

Raw score range: 0 (min) to 9 (max)




Index 6: Data-driven communication strategy

GERMANY

FRANCE

Matrix question (German)

Matrix Question (English)

Matrix question (French)

Matrix Question (English)

Wenn wir die Rolle interner und
externer Akteure bei der Durchfiihrung
Ihrer Wahlkampagne und insbesondere
bei der Ubermittlung von Botschaften an
die Wahler im weiteren Sinne
betrachten, sind wir daran interessiert,
herauszufinden, wie wichtig verschiedene
Gruppen bei den Entscheidungen tiber
den Inhalt dieser Botschaften waren.
Wenn Sie die folgende Liste durchgehen,
wie viel Einfluss, wiirden Sie sagen, hatte
jede der folgenden Gruppen in erster
Linie bei DER ENTSCHEIDUNG {iber
die Botschaft im letzten
Bundestagswahlkampf?

Looking more broadly at the role
of internal and external actors in
running your election campaign,
and in particular in delivering
messages to voters, we are
interested in finding out how
important different groups were in
making decisions about the
content of those messages. Going
through the following list, how
much influence would you say
each of the following groups had
in THE DECISION MAKING
about the message in the last
federal election campaign?

En pensant plus largement au role
des acteurs internes et externes
dans le déroulement de votre
campagne électorale, et en
particulier dans la transmission des
messages aux électeurs, nous
souhaitons savoir quelle a été
l'importance des différents
groupes dans les décisions
concernant le contenu de ces
messages, et comment ceux-ci ont
été communiqués aux électeurs.

Si vous regardez la liste suivante,
quelle influence diriez-vous que
chacun des groupes suivants a eu
en premier lieu dans la décision
sur le message ?

Thinking more broadly about the
role of internal and external
actors in the conduct of your
election campaign, and in
particular in the delivery of
messages to voters, we want to
know how important different
groups were in deciding on the
content of those messages, and
how those messages were
communicated to voters. If you
look at the following list, how
much influence would you say
each of the following groups had
in deciding on the message in the
first place?

# | Question item (German)

Question item (English
Translation)

Question item (French)

Question item (English
Translation)

| | Datenanalysten und Experten fiir
Informatik und KI

Data analysts and experts in
computer science and Al

Les analystes de données et
experts en informatique et en IA

Data analysts and IT and Al
experts

2 | Big Tech und Sozial-Media-
Unternehmen wie Facebook,
Google und Twitter

Big tech and social media
companies such as Facebook,
Google and Twitter

Les Big Tech et les entreprises de
réseaux sociaux comme Facebook,
Google et Twitter

Big Tech and social networking
companies such as Facebook,
Google and Twitter

Operationalisation of responses: A lot of influence (3); quite a bit of
influence (2); a little bit of influence (1); no influence (0)

Operationalisation of responses: A lot of influence (3); quite a bit of
influence (2); a little bit of influence (1); no influence (0)

Raw score range: 0 (min) to 6 (max)

Raw score range: 0 (min) to 6 (max)

10




Index 7: Grassroots communication strategy

GERMANY

FRANCE

Matrix question (German)

Matrix Question (English)

Matrix question (French)

Matrix Question (English)

Wenn wir die Rolle interner und
externer Akteure bei der
Durchfuihrung lhrer Wahlkampagne
und insbesondere bei der
Ubermittlung von Botschaften an die
Wahler im weiteren Sinne betrachten,
sind wir daran interessiert,
herauszufinden, wie wichtig
verschiedene Gruppen bei den
Entscheidungen uber den Inhalt dieser
Botschaften waren. Wenn Sie die
folgende Liste durchgehen, wie viel
Einfluss, wiirden Sie sagen, hatte jede
der folgenden Gruppen in erster Linie
bei DER ENTSCHEIDUNG uber die
Botschaft im letzten
Bundestagswahlkampf?

Looking more broadly at the role of
internal and external actors in
running your election campaign, and
in particular in delivering messages
to voters, we are interested in
finding out how important different
groups were in making decisions
about the content of those
messages. Going through the
following list, how much influence
would you say each of the following
groups had in THE DECISION
MAKING about the message in the
last federal election campaign?

En pensant plus largement au role
des acteurs internes et externes
dans le déroulement de votre
campagne électorale, et en
particulier dans la transmission des
messages aux électeurs, nous
souhaitons savoir quelle a été
I'importance des différents groupes
dans les décisions concernant le
contenu de ces messages, et
comment ceux-ci ont été
communiqués aux électeurs. Si
vous regardez la liste suivante,
quelle influence diriez-vous que
chacun des groupes suivants a eu
en premier lieu dans la décision sur
le message ?

Thinking more broadly about the
role of internal and external actors
in the conduct of your election
campaign, and in particular in the
delivery of messages to voters, we
want to know how important
different groups were in deciding
on the content of those messages,
and how those messages were
communicated to voters. If you
look at the following list, how
much influence would you say each
of the following groups had in
deciding on the message in the first
place?

# Question item (German)

Question item (English
Translation)

Question item (French)

Question item (English
Translation)

| Basisaktivisten und einfache
Unterstutzer

Grassroots activists and ordinary
supporters

Les militants de base et les
sympathisants ordinaires

Grassroots activists and ordinary
supporters

2 Die einzelnen/ortlichen Partei-
/Listenkandidaten selbst

The individual/local party/list
candidates themselves

Les candidat(e)s

The candidate(s)

Operationalisation of responses: A lot of influence (3); quite a bit of
influence (2); a little bit of influence (I); no influence (0)

Operationalisation of responses: A lot of influence (3); quite a bit of
influence (2); a little bit of influence (1); no influence (0)

Raw score range: 0 (min) to 6 (max)

Raw score range: 0 (min) to 6 (max)
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Index 8: Microtargeting for voter mobilization

GERMANY

FRANCE

Matrix question (German)

Matrix Question (English)

Matrix question (French)

Matrix Question (English)

Zum Schluss, basierend auf
Ihrer Erfahrung mit der
BUNDESTAGSWAHL 2021,
wie wichtig sind lhrer Ansicht
nach Micro-Targeting-
Instrumente fiir die Partei bei
folgenden Aktivitaten?

Finally, based on your
experience with the
BUNDESTAGSWAHL 2021,
how important do you think
micro-targeting tools are for
the party in the following
activities?

Enfin, selon votre expérience de cette
élection, dans quelle mesure pensez-vous que
certaines des nouvelles techniques de ciblage
des électeurs utilisant I'analyse de données et
la modélisation informatique sont
importantes pour votre équipe de campagne
ou votre parti concernant les taches
suivantes :

Finally, based on your experience of
this election, how important do you
think some of the new voter targeting
techniques using data analytics and
computer modelling are for your
campaign team or party in relation to
the following tasks:

# | Question item
(German)

Question item
(Translation)

Question item (French)

Question item (Translation)

| | Mobilisierung von neuen
Wihlern (diejenigen, die
noch nie gewahlt haben)
zur Wahlbeteiligung

Mobilisation of new voters
(those who have never voted
before) to participate in
elections

mobiliser les nouveaux électeurs (ceux qui
n'ont jamais voté avant) pour qu'ils
participent.

mobilise new voters (those who have
never voted before) to take part.

2 | Mobilisierung von
Nichtwiahlern (diejenigen,
die normalerweise nicht
wibhlen) zur
Wabhlbeteiligung

Mobilisation of non-voters
(those who do not normally
vote) to participate in
elections

mobiliser les abstentionnistes (ceux qui ont
décidé de ne pas voter ou qui se sont retirés)
pour qu'ils participent au scrutin.

mobilise abstentionists (those who
have decided not to vote or who have
withdrawn) to take part in the vote.

Operationalisation of responses: Most important (4), very
important (3), somewhat important (2), a little important
(1), not important at all (0)

Operationalisation of responses: Most important (4), very important (3), somewhat
important (2), a little important (1), not important at all (0)

Raw score range: 0 (min) to 8 (max)

Raw score range: 0 (min) to 8 (max)
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Index 9: Microtargeting for voter persuasion

GERMANY

FRANCE

Matrix question (German)

Matrix Question (English)

Matrix question (French)

Matrix Question (English)

Zum Schluss, basierend auf lhrer
Erfahrung mit der BUNDESTAGSWAHL
2021, wie wichtig sind Ihrer Ansicht nach
Micro-Targeting-Instrumente fiir die
Partei bei folgenden Aktivitaten?

Finally, based on your experience
with the BUNDESTAGSWAHL
2021, how important do you think
micro-targeting tools are for the
party in the following activities?

Enfin, selon votre expérience de
cette élection, dans quelle mesure
pensez-vous que certaines des
nouvelles techniques de ciblage
des électeurs utilisant l'analyse de
données et la modélisation
informatique sont importantes
pour votre équipe de campagne
ou votre parti concernant les
taches suivantes :

Finally, based on your experience
of this election, how important do
you think some of the new voter
targeting techniques using data
analytics and computer modelling
are for your campaign team or
party in relation to the following
tasks:

# | Question item (German)

Question item (Translation)

Question item (French)

Question item (Translation)

| Um Wabhler, die unentschlossen sind,
fur die Partei zu gewinnen oder zu
Uberzeugen

To win over or convince
undecided voters in favour of the

party

convertir ou persuader les
électeurs indécis de soutenir le
parti

convert or persuade undecided
voters to support the party

2 | Um Wihler, welche die Opposition
unterstiitzen, fir die Partei zu
gewinnen oder zu liberzeugen

To win over or convince voters
who support the opposition in
favour of the party

convertir ou persuader les
électeurs qui soutiennent
I'opposition de soutenir le parti

convert or persuade voters who
support the opposition to support
the party

3 Um unentschlossene Wahler in
marginalen Wahlbezirken zu
erreichen

To reach undecided voters in
marginal constituencies

Operationalisation of responses: Most important (4), very important (3),
somewhat important (2), a little important (1), not important at all (0)

Operationalisation of responses: Most important (4), very important
(3), somewhat important (2), a little important (1), not important at all

(0)

Raw score range: 0 (min) to 12 (max)

Raw score range: 0 (min) to 8 (max)
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Index 10: Microtargeting for organisation building

GERMANY

FRANCE

Matrix question (German)

Matrix Question (English)

Matrix question (French)

Matrix Question (English)

Zum Schluss, basierend auf lhrer
Erfahrung mit der
BUNDESTAGSWAHL 2021, wie
wichtig sind lhrer Ansicht nach
Micro-Targeting-Instrumente fiir
die Partei bei folgenden
Aktivitaten?

Finally, based on your
experience with the
BUNDESTAGSWAHL 2021,
how important do you think
micro-targeting tools are for
the party in the following
activities?

Enfin, selon votre expérience de cette
élection, dans quelle mesure pensez-vous
que certaines des nouvelles techniques de
ciblage des électeurs utilisant I'analyse de
données et la modélisation informatique
sont importantes pour votre équipe de
campagne ou votre parti concernant les
taches suivantes :

Finally, based on your experience
of this election, how important do
you think some of the new voter
targeting techniques using data
analytics and computer modelling
are for your campaign team or
party in relation to the following
tasks:

# | Question item (German)

Question item
(Translation)

Question item (French)

Question item (Translation)

I | Um neue Freiwillige und
Unterstlitzer zu erreichen

To reach new volunteers and
supporters

atteindre de nouveaux militants et
sympathisants qui s'engagent dans la

reach new activists and supporters
who are committed to the

campagne campaign
2 | Um Geld zu sammeln und zu To collect money and call for | collecter des fonds et faire appel a des dons | raise funds and appeal for
Spenden aufzurufen donations donations

important at all (0)

Operationalisation of responses: Most important (4), very
important (3), somewhat important (2), a little important (1), not

Operationalisation of responses: Most important (4), very important (3),
somewhat important (2), a little important (1), not important at all (0)

Raw score range: 0 (min) to 8 (max)

Raw score range: 0 (min) to 8 (max)

Note: Index || is not included as it is similarly a summative index of the scores for indices 8, 9 and 10.
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Index 12: Traditional Data Sources

GERMANY

FRANCE

Matrix question (German)

Matrix Question (English)

Matrix question (French)

Matrix Question (English)

Und konnen Sie bitte angeben,
welche der folgenden QUELLEN
FUR WAHLERDATEN von der

Partei verwendet wurden?

And can you please specify
which of the following
SOURCES OF VOTER
DATA were used by the
party?

En plus d'utiliser des outils pour
communiquer leur message aux
électeurs, les équipes de campagne et
les partis peuvent également utiliser
une série de méthodes et d'outils pour
collecter des informations sur les
électeurs. En regardant la liste
suivante, pouvez-vous indiquer
lesquelles des sources suivantes de
données sur les électeurs ont été
utilisées par I'équipe de campagne ou
le parti (le cas échéant) ?

As well as using tools to communicate
their message to voters, campaign
teams and parties can also use a range
of methods and tools to collect voter
information. Looking at the following
list, can you indicate which of the
following sources of voter data were
used by the campaign team or party (if
applicable)?

# | Question item (German)

Question item
(Translation)

Question item (French)

Question item (Translation)

| Offentliche Aufzeichnungen,
d. h. Informationen aus dem
Wahl- oder Wabhlerregister

Public records, i.e.
information from the
electoral or voters' register

Des documents publics, c'est-a-dire les
informations contenues dans les listes
électorales

Public documents, i.e. information
contained in electoral rolls

2 | Volkszihlungsdaten

Census data

Des données de recensement

Census data

3 | Von der Partei durchgefiihrte
oder beauftragte Online-
Meinungsumfragen

Online opinion polls
conducted or commissioned
by the party

Des sondages d'opinion en ligne
réalisés ou commandés par le parti ou
I'équipe de campagne

Online opinion polls conducted or
commissioned by the party or
campaign team

4 | Von der Partei durchgefiihrte
oder beauftragte Offline-
Meinungsumfragen (Face-to-
face/Telefon)

Offline opinion surveys
conducted or commissioned
by the party (face-to-
face/telephone)

Des sondages d'opinion hors ligne (en
personne ou par téléphone) réalisés
ou commandés par le parti ou I'équipe
de campagne

Offline opinion polls (in person or by
telephone) conducted or
commissioned by the party or
campaignh team

5 | Von der Partei durchgefiihrte
oder beauftragte
Fokusgruppen

Focus groups conducted or
commissioned by the party

Des groupes de discussion menés ou
commandés par le parti ou I'équipe de
campagne

Focus groups led or commissioned by
the party or campaign team

Konnten Sie uns sagen, welche der
folgenden ARTEN VON
WAHLERDATEN (wenn
Uberhaupt) von der Partei

Could you tell us which of
the following TYPES OF
VOTER DATA (if any) were
collected by the party?

Et pourriez-vous nous dire, en vous
référant a la liste ci-dessous, lesquels
(le cas échéant) des types de données
suivants ont été collectés ou traités

And could you tell us, by referring to
the list below, which (if any) of the
following types of data were collected
or processed concerning voters?
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gesammelt wurden?

concernant les électeurs ?

6 | Geografische Informationen,

z. B. Postleitzahl,
Wohnadresse

Geographical information,
e.g. postcode, home address

Informations géographiques (code
postal, adresse du domicile, etc.)

Geographical information (postcode,
home address, etc.)

7 | Demografische
Informationen, z. B.
Geschlecht, Alter, Bildung

Demographic information,
e.g. gender, age, education

Informations démographiques, par
exemple sexe, age, éducation, etc.

Demographic information, e.g. gender,
age, education, etc.

[ee]

Festnetznummern

Landline numbers

Numéros de téléphone fixe

Landline telephone numbers

9 | Politische Aktivitaten, z. B. ob

man gewahlt, gespendet,

an einer Versammlung
teilgenommen hat

ehrenamtlich gearbeitet oder

Political activities, e.g.
whether you have voted,
donated, volunteered or
attended a meeting

Activités politiques : par exemple, si la
personne a voté auparavant, si elle a
fait des dons, si elle a fait du
bénévolat, si elle a participé a un
événement ou a un rassemblement, si
elle a contacté le parti ou
I'organisation de campagne

Political activities: for example,
whether the person has voted in the
past, made donations, volunteered,
attended an event or rally, contacted
the party or campaign organisation,
etc.

know / Missing (0)

Operationalisation of responses: Used (1), Not used / Don’t

Operationalisation of responses: Used (1), Not used / Don’t know / Missing (0)

Raw score range: 0 (min) to 9 (max)

Raw score range: 0 (min) to 9 (max)

Index 13: OBA data sources

GERMANY

FRANCE

Matrix question (German)

Matrix Question (English)

Matrix question (French)

Matrix Question (English)

Und konnen Sie bitte angeben,
welche der folgenden
QUELLEN FUR
WAHLERDATEN von der
Partei verwendet wurden?

And can you please specify
which of the following
SOURCES OF VOTER DATA
were used by the party?

En plus d'utiliser des outils pour
communiquer leur message aux
électeurs, les équipes de campagne et
les partis peuvent également utiliser
une série de méthodes et d'outils pour
collecter des informations sur les
électeurs. En regardant la liste suivante,
pouvez-vous indiquer lesquelles des
sources suivantes de données sur les
électeurs ont été utilisées par I'équipe

As well as using tools to communicate
their message to voters, campaign teams
and parties can also use a range of
methods and tools to collect voter
information. Looking at the following list,
can you indicate which of the following
sources of voter data were used by the
campaign team or party (if applicable)?
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de campagne ou le parti (le cas
échéant) ?

# | Question item
(German)

Question item
(Translation)

Question item (French)

Question item (Translation)

I Experimente (online, z. B.

A/B-Tests von
Botschaften)

Experiments (online, e.g. A/B
tests of messages)

Des expérimentations (en ligne, c'est-a-
dire de I'A/B testing de messages)

Experimentation (online, i.e. A/B testing
of messages)

2 Social-Media-Plattformen
z. B. Twitter, Facebook,
Instagram
Profilinformationen

Social media platforms e.g.
Twitter, Facebook, Instagram
Profile information

Des données de plateformes de
réseaux sociaux, par exemple des
informations sur les profils Twitter,
Facebook, Instagram

Data from social networking platforms,
such as information on Twitter, Facebook
and Instagram profiles

Konnten Sie uns sagen, welche
der folgenden ARTEN VON
WAHLERDATEN (wenn
Uberhaupt) von der Partei
gesammelt wurden?

Could you tell us which of the
following TYPES OF VOTER
DATA (if any) were collected
by the party?

Et pourriez-vous nous dire, en vous
référant a la liste ci-dessous, lesquels
(le cas échéant) des types de données
suivants ont été collectés ou traités
concernant les électeurs ?

And could you tell us, by referring to the
list below, which (if any) of the following
types of data were collected or processed
concerning voters!

3 Online-
Kontaktinformationen, z.
B. E-Mail-Adresse

Online contact information,
e.g. e-mail address

Informations de contact en ligne, par
exemple I'adresse électronique

Online contact information, e.g. e-mail
address

4 | Handynummern

Mobile phone numbers

Numéros de téléphone mobile

Mobile phone numbers

5 Online-Aktivitaten, z. B.
Einkaufe, besuchte
Websites

Online activities, e.g.
purchases, websites visited

Activités en ligne : par exemple, achats,
applications téléchargées, sites visités

Online activities: for example, purchases,
applications downloaded, sites visited, etc.

6 | Personlichkeitsprofile

Personality profiles

Des informations psychologiques ou un
type de profilage de la personnalité

Psychological information or a type of
personality profiling

Don’t know / Missing (0)

Operationalisation of responses: Used (1), Not used /

Operationalisation of responses: Used (1), Not used / Don’t know / Missing (0)

Raw score range: 0 (min) to 6 (max)

Raw score range: 0 (min) to 6 (max)
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Index 14: Digital and data campaign resources

GERMANY

FRANCE

Matrix question (German)

Matrix Question (English)

Matrix question (French)

Matrix Question (English)

Falls die Partei Mitarbeiter oder
Freiwillige hatte, die an ihrer
digitalen Kampagne in ihrer
Zentrale bei der diesjahrigen
Bundestagswahl gearbeitet haben,
konnen Sie uns sagen, wie viele das
waren!?

If the party had staff or
volunteers working on its
digital campaign at its
headquarters in this year's
general election, can you tell us
how many?

Au siége national/central du parti ou de
I'organisation de campagne, aviez-vous
des salariés et/ou des bénévoles/
militants ou sympathisants chargés de
travailler sur la campagne numérique ?

At the national/central
headquarters of the party or
campaign organisation, did you have
salaried staff and/or
volunteers/activists or supporters
responsible for working on the
digital campaign?

# | Question item (German)

Question item
(Translation)

Question item (French)

Question item (Translation)

| Bezahlte Mitarbeiter

Paid staff (Yes/No)

Personnel rémunéré

Paid staff (Yes/No)

Hat die Partei PROFESSIONELLE
UNTERNEHMEN ODER
EXTERNE BERATER in Anspruch
genommen fur:

Has the party utilised
PROFESSIONAL COMPANIES
OR EXTERNAL
CONSULTANTS for:

L'équipe de campagne ou le parti a-t-
elle/il utilisé des prestataires de services
spécialisés ou des consultants extérieurs
pour :

Did the campaign team or party use
specialist service providers or
outside consultants to :

2 | Das Design und der Inhalt der
Partei-Websites / Social-
Media-Profiles

The design and content of the
party websites / social media
profiles

La conception et le contenu des sites
Internet du candidat/candidate ou du
parti / des profils de réseaux sociaux

The design and content of
candidate or party websites/social
network profiles

3 | Die tagliche Pflege und
Aktualisierung der Parteiseiten
und Parteiprofiles

Daily maintenance and updating
of the party pages and party
profiles

La gestion et la mise a jour quotidiennes
des sites et des comptes de réseaux
sociaux du candidat/candidate ou du
parti

Managing and updating the
candidate's or party's websites and
social network accounts on a daily
basis

4 | Der Aufbau und die Wartung
der Parteidatenbanken

The development and
maintenance of the party
databases

La construction / gestion des bases de
données du candidat/candidate ou du
parti

Building/managing candidate or
party databases

5 | Analyse der Wahlerdaten

Analysis of voter data

L'analyse de données et de "big data"
pour aider au développement et a la
mise en ceuvre de la stratégie de
campagne

Data and "big data" analysis to help
develop and implement the
campaign strategy

Operationalisation of responses: Paid staff yes (1); no (0). For
the questions about the use of professional companies or
external consultants, the operationalisation is “yes, used an
external agency” (l) or “party-run” or “task not supported”

Operationalisation of responses: Paid staff yes (1); no (0). For the questions
about the use of professional companies or external consultants, the
operationalisation is “yes, used an external agency” (1) or “party-run” or “task

not supported” (both 0).

18




(both 0).

Raw score range: 0 (min) to 5 (max)

Raw score range: 0 (min) to 5 (max)
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Appendix 3.i : Full list of items used in index construction

CAMPAIGN MODE

There are a range of different tools and channels that candidates or parties can use to
communicate with voters during elections. For each of the tools and channels listed
below, can you tell us whether your party or campaign team used them in this election?
Used a lot (2); Used a little (1); Not applicable or don’t know (0)

(1) TRADITIONAL CAMPAIGN INDEX

(TV) Production of TV content (e.g., footage of the candidate in a meeting)

(TV) Coverage of the campaign in TV news

(TV) Official campaign clips (free)

(Radio) General news coverage of the campaign (free)

(Radio) Public broadcasting slots (free)

(Newspapers/written press) General news coverage of the campaign (free)

Posters

Leaflets delivered by hand

Leaflets delivered by post (different from the official envelope for candidate manifestos)

Face-to-face canvassing

Public meetings

Landline calls/telemarketing

Mobile phone calls

Raw score range: 0-26 / Standardized score range 0-100

(2) DIGITAL CAMPAIGN INDEX

Official website of the candidate

Main party website

Local party website

Website for the registration of activists/volunteers

Direct emails for individual voters

E-newsletters

Mobile phone SMS/texts

Podcasts

Social networks - free/organic/own content, i.e. party messages, tweets, videos...

Twitter

Facebook

Instagram

YouTube

WhatsApp

Raw score Range: 0-22 DE (missing candidate websites and podcasts); 0-26 FR
Standardized score range 0-100

(3) DATA DRIVEN CAMPAIGN (DDC) INDEX

Voter databases

Specially developed apps for mobile devices

Software for relationship management with voters (CRMS)

Software for direct advertising

Social media (paid advertising)
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Google / Search engines

Facebook

Instagram

YouTube

Micro-targeting

Computer modelling to predict election results in key constituencies.

Computer modelling to predict individual voter behaviour, e.g. likelihood to vote, donate,
etc.

Behavioural research / nudge theory

Machine learning (e.g. Natural Language Programming (NLP) tools)

Raw score range 0-26 GER; 0-18 FR (missing paid SM ads)
Standardized score range 0-100

COMMUNICATION STRATEGY

How important were the following internal and external actors in the conduct of your
election campaign in regard to deciding the content of campaign: A lot of influence (3);
quite a bit of influence (2); a little bit of influence (I); no influence (0)

(4) TRADITIONAL COMMUNICATION STRATEGY

Local party organization staff

National party organisation staff

Raw score range 0-6 / Standardized score range 0-10

(5) PROFESSIONAL COMMUNICATION STRATEGY

Pollsters and opinion research companies

Media consultants and PR consultancies

Mainstream media organisations and journalists

Raw score range 0-9 / Standardized score range 0-10

(6) DATA-DRIVEN COMMUNICATION STRATEGY

Data analysts and experts in computer science and Al

Big tech and social media companies such as Facebook, Google and Twitter

Raw score range 0-6 / Standardized score range 0-10

(7) GRASSROOTS COMMUNICATION STRATEGY

Grassroots activists and ordinary supporters

The individual/local party/list candidates themselves

Raw score range 0-6 / Standardized score range 0-10
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PROPENSITY FOR MICROTARGETING

Based on your experience of this election how important do you think micro-targeting
tools are for the party in relation to the following activities? Most important (4), very
important (3), somewhat important (2), a little important (1), not important at all (0)

(8) MICROTARGETING FOR VOTER MOBILIZATION

Mobilisation new voters

Mobilisation of non-voters (those who do not normally vote) to participate in elections

Raw score range 0-8/ Standardized score range 0-10

(9) MICROTARGETING FOR VOTER PERSUASION

Persuade undecided voters to support the party

Persuade voters who support the opposition to support the party

Persuade undecided voters in marginal constituencies to support the party (DE only)

Raw score range 0 - 8 (FR) 0 - 12 (DE)
Standardized score range 0-10

(10) MICROTARGETING FOR ORGANISATION BUILDING

To reach new volunteers and supporters

To collect money and call for donations

Raw score range 0-8 / Standardized score range 0-10

(11) OVERALL PROPENSITY FOR MICROTARGETING

Sum of indices 8, 9 and 10

Range 0 - 28 GER; 0- 24 FR Standardized score range 0-100
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VOTER DATA SOURCES
Which of the following sources and types of voter data were used in the campaign. | =
used 0 = not used/NA/DK
(12) TRADITIONAL DATA SOURCES
Public records, e.g. electoral roll
Census data
Online opinion polls (internal)

Offline opinion polls (in person or by telephone, internal)
Focus groups (internal)

Geographical information (postcode, home address, etc.)
Demographic information, e.g. gender, age, education, etc.
Landline telephone numbers

Political activities e.g. past vote, donation

Raw score range 0-9 / Standardized score range 0-10
(13) OBA DATA SOURCES

Experiments (online, e.g. A/B tests of messages)

Social media platforms e.g. Twitter, Facebook, Instagram Profile information
Online contact information, e.g. e-mail address

Mobile phone numbers

Online activities, e.g. purchases, websites visited
Personality profiles
Raw score range 0-6 / Standardized score range 0-10

(14) DIGITAL / DDC CAMPAIGN RESOURCES

Paid staff Yes = | No = 0*
Party utilised PROFESSIONAL COMPANIES OR EXTERNAL CONSULTANTS for
following tasks. Yes = |; Party-run or task not supported = 0

The design and content of the party websites / social media profiles

Daily maintenance and updating of the party pages and party profiles

The development and maintenance of the party databases

Analysis of voter data
Raw score range: 0-5 / Standardized score range 0-10
*Note This item was measured with a 2 step process. The first question asked if party had
national/central headquarters staff and/or volunteers who worked on the digital campaign? If yes, they
were asked how many of them were paid staff, versus voluntary. Any response indicating paid staff were
used = 1.
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Appendix 3.ii
Summary of adjustments to indices required to accommodate national circumstances, and brief
rationale for the changes made.

Index Difference Reason for inclusion/exclusion
2: Digital campaign The French version includes the Since we study both the presidential and
index additional 2 items ‘candidate parliamentary elections in France, we also
website’ and ‘podcasts’ asked about candidate websites in the French

case. In Germany, we only asked about the
main party and local party websites.

Additionally, podcasts proved to be relevant
once the results of the German election, which
preceded the French elections, were analysed.

3: DDC index The French version excludes items There is no paid political advertising on social
relating to the use of paid political media allowed in France in the leadup to the
advertising on social media election

websites, specifically relating to
advertising on: Google/search
engines, Facebook, Instagram and

YouTube
11: Propensity toward | The German version includes the Following the advice of our French co-author
PMT for additional item ‘To reach undecided | who is knowledgeable about French elections,
persuading/conversion | voters in marginal constituencies’. we agreed that this item did not apply to the

French presidential and parliamentary
elections as much as it does to the German
federal election.
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Appendix 4: Histograms of distributions of the 4 indices used for the Spearman’s
rho correlations

Index 4: Traditional Communication Strategy
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Index 6: DDC Communication Strategy
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Index 7: Grassroots Communication Strategy
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